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Abstract: Simple and fast communication, almost instantaneous transfer of large amounts of data 
over long distance, easy publishing and updating of multimedia documents and their continuous 
global availability, digital delivery of goods and services, direct payments via the Internet, 
creating virtual organizations and many more elements comprise electronic business. 
Electronic business (e-business) is becoming increasingly important in the global economic 
tendencies, a completely new type of economy - the Internet economy. E-business, in simple 
words, represents a manner of doing business based on the use of informatics, especially the IT. 
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ELECTRONIC BUSINESS – ASPECTS OF DEVELOPMENT 
 
1. INTRODUCTION 
 
 E-business is a general concept that encompasses all forms of business 
transactions and exchange of information that is obtained by using information and 
communication technologies. 
The main advantages of electronic business are reflected in: 

- reduction of operating costs, 
- reducing errors in electronic transactions, 
- cheap global publishing of transactions, 
- possibility of replacing high paying jobs. 

 
 The rapid development of various forms of electronic banking imposes the need 
for a comprehensive overview of the legal significance of the new electronic forms of e-
services offered to their customers with all their advantages and disadvantages. New 
information technologies are implemented in the E-system through various usage forms 
of new E-products in order to faster adapt to E-trends. 
 
2. THE TERM AND CHARACTERISTICS OF ELECTRONIC BUSINESS 
 
„All business ventures today are competing in two worlds:  
in the real world of tangible information and the virtual world of information.” 
                                                               Rayport and Sviokla, Harvard Business School 
 
 According to the EU methodology, E-business is a collection of commercial 
activities conducted over electronic networks (usually the Internet), and aimed at the sale 
or purchase of goods and/or services. 
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 In the report of OECD, electronic business refers generally to all forms of 
transactions related to commercial activities, including organizations and individuals, 
which are based on the processing and transmission and digitized data, including text, 
sound and virtual representations. 
 Jelena Vilus electronic business defines as conduction business electronically or 
without papers – “paperless commerce”. 
 It is a revolutionary new way of doing business by computer and communication 
systems. The development of e-business has led to the creation of new and modification 
of the existing institutions and the adoption and understanding of specific concepts: e-
market, e-marketing, e-banking, e-money, e-auctions... 
 
This is a business without time and space limitations. 
 
 New technologies enable banks to provide a quicker access to a client who no 
longer has to come to the bank in order to be serviced.  
 The development of information technology and its implementation in the 
organization of the modern economy and initiating the process of the technological 
revolution represent new impulses for the further development of the world trade. 
 E-business can be defined as "the buying and selling of information products and 
services over computer networks and support for any type of business transactions via 
digital infrastructure.” 
E-business adds a new element: information.  
Online businesses evolved via different technologies: 
 

- production communication governed by requests, 
- team-based businesses and grouping, 
- logistics of business, 
- desktop video conferencing, 
- search and store, 
- e-mail (communication), 
- electronic data exchange (procedure), 
- exchange of technical information (engineering). 

 
Basics of e-business were set in 60s in the United States under the name Advanced 
Research Project Agency Network. 
 
Electronic business is a synonym for modern, successful, efficient operation of all 
companies. 
The terms with the letter "e" (electronic), including the term electronic business, have 
recently been exclusively associated with Internet technology. 
In general E-business is any business activity that can be viewed through several aspects: 
             -In terms of communication - e-business is the delivery of information, products 
or services as well as payment by phone, computer network or any other resources, 
             -In terms of the business - is the use of new digital technology over the already 
automated business transactions, 
            - In terms of service - is a tool that provides users with information on companies, 
offers services and offers a better insight, faster and cheaper, into one’s offer. 
            - In terms of online perspective – provides the possibility of buying and selling 
products and services and information through the Internet and other on-line services. 
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The growth of electronic business in recent years compared to traditional types of 
business has caused changes in the rules of business and its regulation. 
Apart from technological assumptions there are some legal requirements which should be 
met which will enable the smooth development of electronic business, copyright and 
privacy and ensure the universal access to the network and appropriate pricing policies 
for network access and information use. 
 
3. ELECTRONIC BUSINESS AND INTERNET 
 
 The Internet can rightfully be called a third economic revolution, which offered a 
huge market for electronic business. High-Level Group considers that the Internet is the 
most important holder of the electronic business, which has so far appeared. 
Perhaps the best definition of the Internet is a sentence of commercial advertising house 
Apple: “Do not think what the Internet is, it's all that you want it to be”. 
According to the research results conducted in mid-2005 Internet is a network of more 
than 25 million computers used by over 500 million users around the world, and this 
number has doubled by end of 2007. 
The work of Internet has been supported by: 

- Organization for Standardization, 
- IETF (Internet Engineering Task Force) - solves eventual technical issues that 

may appear on the Internet and IAB, 
- INTERNIC - responsible for naming computers and the Internet address, 
- International Organization IOSCO (Internet Society) - responsible for the 

development of the Internet, the evolution of Internet technology, the development 
of Internet standards, education on the Internet, the availability of the Internet in 
undeveloped countries and developing countries... 

- State governments in the area of their authority, 
- EFF (Electronic Frontier Foundation) - for freedom of speech on the Internet. 

 
3.1. Internet as a business platform 
 
 The beginnings of the commercialization of the Internet go back to 1994 when the 
first real electronic transaction was conducted, at the World Wide Web conference 
between Geneva and Amsterdam. 
Since then, companies have learned a lot about the identification of different consumer 
communities that appear in the Internet environment, the smart Internet policy planning 
and making big money. 
Global presence, huge number of users, ease of use, being dynamic and a number of other 
advantages will become indispensable assumptions in the business world. 
The Internet economy is the discipline that deals with the multidimensional and 
interdisciplinary study of the economic, social and technological impact of computer 
networks. 
The purpose of the Internet economy research is to troubleshoot cost types, structure and 
allocation and define the pricing strategies on the Internet services market. 
 
4. PERSPECTIVES OF DEVELOPING E-BUSINESS 
 
 According to the action plan e - Europe 2005, e-business includes e - trade 
(buying and selling via the Internet) and the restructuring of business processes in order to 
realize the best use of digital technology. 
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During the global economic crisis, data from 2013 indicate a huge increase in traffic in 
this area, which globally is around 2.1 trillion dollars. The highest annual growth was 
recorded by China with an annual growth rate of 71%, and Croatia has the highest growth 
rate in the EU-data are valid for 2013. Serbia had a turnover of 180 million Euros in the 
on-line trade in 2012. 
 The growth of e-business is perceived also in the higher income from such 
transactions which amounted up to 1,000 billion worldwide in 2012, out of which the 
U.S. had 228 billion in 2012 due to these types of e -transactions. 
There are estimates that the turnover in 2016 will be around 4-4.5 trillion US dollars. 
Accepting the practice of e-business, Serbia needs to take advantage of new economic 
opportunities opening up in order to: 

- promote economic growth and social development, 
- improve business efficiency and productivity, 
- reduce operating costs, 
- enable domestic companies to re-integrate into the European and world market. 

 
 In the modern era of global development of the world economy and society, e-
commerce becomes a driver of global economic growth. 
The lack of use of e-commerce leads to restricting the development of the national 
economy. 
 The advantages of using e-commerce can be defined in the following way: 
Reduce operating costs, increase efficiency in terms of expansion potential and better 
satisfaction of customer needs, improving products and services through an interactive 
relationship between the consumer = increase of competitiveness and employment 
opportunities. 
 
5. U.S. AS PROMOTER OF E-COMMERCE 
 
Southeast Europe as well as Serbia should integrate e-commerce into their development 
strategies to keep pace with developments in the comparative unfavorable position. 
Framework of e-business can not appear on its own. Government Centre for Information 
Society (GCIS) may establish a coordinating committee in which representatives of 
relevant private/public sector would participate in order to coordinate the framework 
development for e-business, in line with European and international standards. 
The Coordinating Committee shall be responsible for: 
 

- Overview of the current state of e-business in the country,  
- Establishing conditions, limitations, obstacles related to the implementation of e-

business  
- Implementation of strategies to create a framework that will enable the 

implementation of e-business  
- Monitoring progress and adjustments if applicable,  
- Removal of administrative barriers,  
- Active collaboration and participation in international initiatives in the field of e-

business, including a working group of the Electronic South East Europe (e-SEE), 
an e-Europe, UN / CEFACT, UNCTAD, etc.. 

 
 Also, one of the most important responsibilities of the public sector is to create a 
reliable, secure environment for e-business. This would include: a reliable legal 
framework for handling the e-business, in order to make all of the involved trustful. 
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 The responsibility of the Government of Serbia is to follow the development of 
this legislation and guidelines in the EU on which it will base practices that will apply to 
domestic economy. Information on the current European legislation and standards are an 
important element of the business environment and their availability will greatly facilitate 
making decisions at the company level and in different administrative entities. This 
implies the adoption of related laws and by-laws to regulate this area out of which is in 
Serbia so far the following are being applied: Law on Consumer Protection, while the 
Law on Payment Services is still under consideration by the National Bank of Serbia. The 
situation is not better in other countries in the region and the former Yugoslavia. 
 Starting from the above said, the key facts which need to be considered when 
creating a legal framework for e-business include: 
 

- data protection; 
- safe form of contract in legal and commercial terms; 
- regulation of the Internet environments; 
- validity of an electronic signature; 
- Consumer Protection / distance selling; 
- e-privacy; 
- issues relating to the settlement of disputes, including the dispute resolution 

through (ODR); 
- anti-terrorism (anti-terrorist measures / measures to prevent money laundering; 
- intellectual property rights; 
- the Internet contents regulations; 
- Law on electronic archiving; 
- Law on Free Access to Information; 
- Law on the Protection of Personal Data. 

 
CONCLUSION  
 
 New information technologies are being implemented through different types of 
use of new products in order to make rapid adjustments to global trends. A great number 
of services are performed electronically so this implies rapid adaptation of users to these 
trends. 
 The Internet has introduced new opportunities in business, especially electronic 
business. It changes the principals of management. 
What used to be difficult or impossible, it is now doable. The whole world market is 
available. In such an environment only those who have a proper approach to e-business 
and more importantly correctly perceive the requests of customers will survive. The 
customer is the center of interest, the center of attention, the sphere of all the efforts of the 
company. 
 For businesses to meet customer requirements and increase customer satisfaction 
and then the profit, they must first of all know the customer. The web site has proven to 
be the cheapest and the easiest way to collect information about customers. The web site 
supported by an infrastructure in the form of a data warehouse is a great way to 
personalize customers which further leads to the increase of the loyalty of buyers. 
Re-engineering of business processes, as the basis for obtaining any products customers 
want, building corporate information systems as a place for analysis and customer 
segmentation and effective website connected to the corporate information system as the 
place where the company and customers meet. 
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 As an unavoidable imperative prerequisite for the creation of optimal conditions 
for future prosperity in this area, there is a requirement of legislation that adequately 
define the basic principles of communication between the participants in these 
transactions, provide regulations concerning the control of cash flow, tax and monitoring 
negative impact and consequences of transaction that they may have on the national 
currencies or to central banks. It is very important to create protection mechanisms 
against the uncontrolled flows of e-money that comes from these or such transactions, 
where virtual e-money has no nationality or boundaries.  
 Moreover, the new e-coin - BIT COIN is becoming more and more present in e-
transactions globally. These and similar surrogate currency may bring more confusion on 
already shaken financial markets. 
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